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Wolf Packaging Awards 


“Linit,” a preparation for the bath, manufactured 
by the Corn Products Refining Company, New York, 
N. Y., received the Irwin D. Wolf trophy for “the 
best package developed and placed on the market,” 
at a dinner on March 9, 1932, at the Palmer House, 
Chicago, given by the American Management Asso- 
ciation as part of the program of the Second Packag- 
ing, Packing and Shipping Exposition, Conference 
and Clinic. The prize, a sterling silver cigar box, 
| with the design of the winning package engraved on 
the cover, was presented to a representative of the 
Corn Products Refining Company by the donor, 
Irwin D. Wo r, Secretary of Kaufmana Depart- 
ment Stores, Inc., Pittsburgh and Vice President of 
the American Management Association in Charge of 
the Consumer Marketing Division and Chairman of 
the Packaging Exposition, Conference and Clinic. 

Eleven honorary awards in the form of certifi- 
cates were made by the American Management As- 
sociation for groups or classes of packages. 

Announcements will be made in the next News 
Letter. 
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20 Vesey Street, New York, N. Y. 
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General Management Conference 


The Annual General Management Conference of 
the American Management Association, usually re- 
ferred to as our Annual Convention, will be held in 
the Small Ball Room, Hotel Pennsylvania, New 
York, N. Y., Tuesday, May 3, 1932. The topics 
on the program are: 

Flexible Policies for Changing Conditions, by 
James O. McKinsey, Partner, James O. McKinsey 
and Company. 

Merchandising and Marketing for Changing 
Technological and Business Conditions, by E. 
Victor Dona.pson, President, Robert Gair Com- 
pany. 

Adapting Planning to Rapid Changes, by Par- 
KER MarceEson, General Manager, Phoenix Hosiery 
Company. 

Maintaining a Flexible Organization for Chang- 
ing Conditions, by O. D. Reicu, Vice President, 
Dexter Folder Company. 

National Economic Planning for Changing 
Conditions, by Morris E. Leeps, President, Leeds 
& Northrup Company. 


Public Relations Conference 


The second Public Relations Conference of the 
American Management Association will be held in 
the Small Ball Room of the Hotel Pennsylvania, 
New York, N. Y., Monday, May 2, 1932. The topics 
on the program are: 

The Newspaper Reading Public and the News- 
paper Profession, by RALPH LEAVENWORTH, Gen- 
eral Advertising Manager, Westinghouse Electric & 
Manufacturing Company. 

The Business Press and the Business Press 
Profession, by L. W. Hutcuins, Director of Public 
Relations, Swann Corporation. 

Legislators and Public Officials, by ALrFrep 
ReEEvES, Vice President and General Manager, Na- 
tional Automobile Chamber of Commerce. 

Employees and Potential Employees, by C. S. 
Cuinc, Director of Industrial and Public Relations, 
United States Rubber Company. 

The Scientific World, by Joun Mitts, Director 
of Publication, Bell Telephone Laboratories, Inc. 

The Wholesalers and Retailers of Company 
Products, by L. R. Boutware, General Sales Man- 
ager, Syracuse Washing Machine Corporation. 

EarL WHITEHORNE, Assistant Vice President of 
McGraw-Hill Publishing Company, will present a 
summary of the day’s discussions. 
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Insurance Conference 


The third Annual Insurance Conference of the 
Association will be held in the Small Ball Room of 
the Hotel Pennsylvania, Thursday, May 5 and Fri- 
day, May 6, 1932. The topics on the program are 
as follows: 

Self-Insurance—How to Survey  Insurable 
Risks, by P. D. Brtrertey, Assistant Treasurer, 
Graton & Knight Company. 

Practical Methods of Preventing Losses, by: 

A. G. Westcott, Assistant Treasurer, The Union 
Ice Company, 

J. H. Nicketr, Insurance Supervisor, Philadel- 
phia Electric Company, 

Georce E. Rocers, Insurance Manager, United 
Piece Dye Works. 

Trade Association Insurance Activities, by: 

Joun G. Crark, Director of Insurance, National 
Retail Dry Goods Association, 

Epwarp L. McManus, Insurance Director, Amer- 
ican Hotel Association, 

Miss IRENE L. Buiunt, Assistant Secretary, Silk 
Association of America. 

Can Unemployment Reserves be Put on an 
Actuarial Basis, by JonATHAN G. SHarp, Partner 
and Consulting Actuary, Woodward, Fondiller & 
Ryan. 

Pressure Vessel and Machinery Insurance, by 
Paut E. DANNEMAN, Insurance Manager, Thomas 
Edison Industries, Inc. 

Fidelity Bonds, Burglary, Robbery and Theft 
Insurance, by A. K. WILLEy, Assistant Secretary, 
General Electric Co. 

The afternoon session on Friday, the 6th, will be 
devoted to a round table session with L. H. Wic- 
GERS, Insurance Manager, The Procter & Gamble 
Company, presiding, and with Mr. BETTERLEY as the 
leader of discussion. 


Financial Conference 


The Annual Financial Conference of the Ameri- 
can Management Association will be held in the 
Small Ball Room, Hotel Pennsylvania, New York, 
N. Y., Wednesday, May 4, 1932. The program is 
as follows: 

To What Extent Will the Actual Scrapping of 
Excess Plant Capacity Enter into our Final In- 
dustrial Readjustment? By C. R. Stevenson, 
Partner, Stevenson, Jordan & Harrison. 

What the Credit Man Can Do to Improve the 
Finances of Business Concerns or to Assist in 
Developing Sound Financial Policies, by Dr. 
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STEPHEN I. MILter, Director 
Dun & Company. 

Corporate Financial Policie 
pression, by CoLoNEL MAtc 
President, American Founde 
others. 

Reducing the Costs of Dis 
Dopp, Vice President, Kroge 
Company. 

Inflation, Deflation and E 
PARKER WILLIs, Professor o 
University. 

Industrial and Financial M 
Depression, by ARTHUR STON 
of Finance, Harvard Universit 


Annual Mee 


To the Members 
American Management Associa 
The Annual Meeting of th 
ment Association will be held a 
May 2, 1932, in the Small Bal 
Pennsylvania, New York, N.— 

For the Board of 

W. J. DoNnALp, . 


Annual Mee 
Institute of Man 


To the Members 
Institute of Management : 


The Annual Meeting of the 
ment will be held on Thursday 
ning at luncheon, Hotel Penn 
N. Y 


W. J. 


Amendment to 


To the Members ; 
American Management Associ: 


On recommendation of the 
the following amendment to the 
for the consideration of the m« 
Meeting on Monday, May 2, 
Pennsylvania, New York, N. } 

That Article III, Section 3, 
lows : 

“In addition, all past preside 
members of the Board of Dire 


W. J. DonaALp, . 
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rector of Economics, R. G. 


Policies from Boom to De- 
Matcotm C. Rorty, Vice 
‘ounders Corporation, and 


of Distribution, by ALvIN 
Kroger Grocery & Baking 


and Business, by Dr. H. 
ssor of Banking, Columbia 


cial Mergers in Boom and 
- STONE DEwInG, Professor 
‘iversity. 


| Meeting 


\ssociation : 


of the American Manage- 
held at 5:00 P.M., Monday, 
all Ball Room of the Hotel 
k, N. Y. 


rd of Directors, 
NALD, Managing Director. 


| Meeting 
‘Management 


Pe 


of the Institute of Manage- 
ursday, May 5, 1932, begin- 
- Pennsylvania, New York, 


W. J. Donan, Secretary. 


it to By-Laws 


Association : 

£ the Executive Committee 
to the By-Laws is proposed 
the members at the Annual 
fay 2, 1932, at the Hotel 
= & &. 

tion 3, be amended as fol- 


yresidents shall be ex officio 
f Directors.” 

NALD, Managing Director. 
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Extra Copies of 
Publications Available 


to Members Only 
on 


Financial Management 
Insurance With Security—F. M. 33............. $1.25 


By P. D. Betrertey, Assistant Treasurer, Graton & 
Knight Company. 
Insurance and Prevention—Fire, Accident, Crim- 
ME EE BB disses enh be saskgieuedewteesone 75 


By Georce W. Ettiort, General Secretary, Phila- 
delphia Chamber of Commerce. 


Business Risks and Their Insurance—F. M. 35.. — .75 
By S. S. Huesner, Professor of Insurance, Univer- 
sity of Pennsylvania. 
Insurance Problems—A Round Tabie Discussion 
I RN cet AD are yisa dig @ aK oat p Rare aries sodh 1.25 


Led by S. B. AckerMAN, Professor of Insurance, 
New York University. 


Personnel 


How Are Age and Technical Changes Affecting 

Employment of Executives?—Pers. 2........... $ .75 
By J. P. Jorpan, Partner, Stevenson, Harrison & 

Jordan. 

What Are the Flexible Age Requirements of 

Pension Plans and How Do They Operate ?— 

EE ERE E See ie re eee 75 
By Gerorce B. Buck, Consulting Actuary. 

The: Pros and Cons of Hiring Age Limits— 

Se ere eer ee ri ae te 


By E. Grosvenor. PLrowMan, Industrial Relations 
Adviser, Associated Industries of Massachusetts. 


Office Management 


Measuring, Standardizing and Compensating for 
Office Operations—O. M. 44.........cccccccoses $1.00 
By Marion A. Bits, Assistant Secretary, Aetna Life 

Insurance Company. 


Branch Office Management—O. M. 45 ......... 1.00 
By W. Henry Situ, Assistant Vice President, Re- 
tail Credit Company. 


General Management 


Price Fluctuations in Relation to Budgeting— 
ae | Uy i rere ane ee $ 75 
By J. B. Deacon, Assistant to President, Tide Water 
Oil Company. 
The Controller—His Functions, Activities and Re- 
lationships With the Line Organization and Other 


Specialized Departments—G. M. 95 ............ 1.00 
By J. P. Jorpan, Partner, Stevenson, Harrison & 
Jordan. 
Incentives for Executives—G. M. 71 ............ 75 


By Henry S. Dennison, President, Dennison Manu- 
facturing Co. 


Incentives for Executives in the Graybar Electric 


ae SD Ee ee rere mi 
F. A. Ketcuam, Executive Vice President. 
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Production 


Controlling Management Unit Costs Through Ac- 
counting—In Line With Changing Volume—Pro. 
90 


. L. Latumier, Vice President, Armour and 
Company. 
Overhead Control to Increase Net Profits and 
Relationship of Overhead Control to Net Profits? 
Pro. 


By Cuester_S. Carney. Vice President, 
Trundle Engineering Company, 
and 
Tuomas J. Burke, Director, Cost Department, Amer- 
ican Paper and Pulp Association. 


Post Merger Economics—Pro. 92 


By Tuomas R. Jones, Vice President and General 
anager, Harris-Seybold-Potter Company. 


Burden Trends in Modern Management—Pro. 85. 


By N. M. Perris, Member of the Firm, Stevenson, 
Harrison & Jordan. 


Industrial Marketing 


An Approach to the Problem of the Development 
of Industrial Salesmen—I. M. 10 


By W. A. McDermip, Consultant in Sales Manage- 
ment. 


Industrial Marketing Research—I. M. 11 


By Watter Emery, Director of Commercial Re- 
search, United States Rubber Company. 


Industrial Marketing Data—I. M. 


Sources of Information in the Department of Com- 
merce; Bureau of the Census, Bureau of For- 
eign and Domestic Commerce, Bureau of Mines 
and Bureau of Standards. 


The Association prints a small supply of extra 
copies of publications in order to meet the needs of 
members who wish extra copies for distribution 
within the company. 

From the list prices 


Individual members may deduct 20% 
Company members may deduct 50% 
and there are additional discounts 
for quantities 26-100, 101-250, etc. 


Orders for less than $1.00 net must be accom- 
panied by cash. 


AMERICAN MANAGEMENT ASSOCIATION 
20 Vesey Street New York, N. Y. 


Please send me your literature as checked above. 
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